It s not the size of the dog in the fight,
it s the size of the Jight in the dog.

- Mark Twain



Insight

| Advertisers often hold back on spending
on innovations, ignoring the big picture
and the potential buzz that an innovative
campaign can create.

Idea

\ An advertisement that makes
CMQOs pull their wallets out.

Executioq



Newspaper
Print Ad

HEY GMO.

FOLD AND HOLD A X500 NOTE
HERE TO SEE THE FULL PICTURE.

INNOVATIONS NEED NOT

BE EXPENSIVE.

THIS ONE WAS MADE POSSIBLE BY -
JUST 2500 MORE THAN THE COST
OF THIS AD SPACE. THAT T0O, -
CAME OUT OF YOUR POCKET!

PUT YOUR
MONEY ON US
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FOLD AND HOLD A 30 NOTE HERE
T0 SEE THE FULL PICTURE.

! ' L
R R R I T R e T
[ ! -lt-t__ l:'t _ll"r f};: ."'I. I;QE -,‘\.h\"i‘

INNOVATIONS NEED NOT
BE EXPENSIV <

PUT YOUR
MONEY ON US




INNOVATIONS NEED NOT
BE EXPENSIVE.

THIS ONE WAS MADE POSSIBLE BY
JUST 2500 MORE THAN THE COST

OF THIS AD SPACE. THAT TOO,
CAME OUT OF YOUR POCKET!

HEY GMO,

FOLD AND HOLD A X500 NOTE
HERE TO SEE THE FULL PICTURE.

PUT YOUR
MONEY ON US




INNOVATIONS NEED NOT
BE EXPENSIVE.

THIS ONE WAS MADE POSSIBLE BY
JUST 2500 MORE THAN THE COST
OF THIS AD SPACE. THAT TOO,
CAME OUT OF YOUR POCKET!

HEY GMO,

FOLD AND HOLD A X500 NOTE
HERE TO SEE THE FULL PICTURE. |

PUT YOUR
MONEY ON US
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INNOVATIONS NEED NOT
BE EXPENSIVE.

THIS ONE WAS MADE POSSIBLE BY
JUST 3500 MORE THAN THE COST

OF THIS AD SPACE. THAT TOO,
CAME OUT OF YOUR POCKET!

PUT YOUR
MONEY ON US







Notes

Each ad design embodies the colours and textures of the respective currency note.

The ad is in smaller and cost-effective dimensions in order to demonstrate the
effectiveness of the media spot at a lower cost, than a cover space

Each ad addresses the person with the purse strings on any media spend -
the CMO



OUTDOOR EXTENTIONS

INSIGHT: Make CMOs and their colleagues see the full picture
in and around their office.

Media Placements:
Corporate Parks, Senapati Bapat Marg, BKC - and other media hubs, inside office lobbies.
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Post Launch

Social Media + Digital Extensions:
Platforms: LinkedIn Blogs + Blogger Tie-ups, Facebook Targeted Ads, Instagram Targeted Ads

Branded Content with leading marketing influencers like Karthik Srinivasan, Sorav Jain etc.

Sponsored Campaign Feature with AdAge, Mad Over Marketing, Afaqs, Campaign Asia and
other leading industry portals.

Emailers:
Sent to a curated list of leading CMOs of the top brands in the country.



Thank you

Presented by

Jay Sangol Anish Raul
(The Glitch) (The Glitch)



